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IIporpaMma BCTYNUTENHHOI'O TECTHPOBAHMS 10 HWHOCTPAHHOMY S3BIKY IS
JUL, MOCTYHAalIUX B MAarucrparypy, pa3padoTaHa B COOTBETCTBHH C
I'ocynapctBennbiMu OGpa3zoBarensHsiMu CTannapramu Briciiero O6pa3zoBanus.

Ilenr TecTHpoOBaHHMS — ONpEeAENUTh CTENEHh CHOPMHUPOBAHHOCTH
KOMMYHHKATHBHOM KOMIIETEHLWHU, HEOOXOAMMOMN I YCIEIIHOTO BHITIOJHEHHS
MarvCTepCKUX MPOrpaMM MO MHOCTPAHHOMY SI3BIKY. AOUTYpPHEHT, HOCTYMAIOIIHA
B MAarucrparypy, AOJDKCH IIOKa3aTh 3HAHWE HHOCTPAHHOI'O S3bIKA, HABEIKA H
YMEHHS [10 BCEM BHUJaM Pe4eBON AeITEIHLHOCTH.

IIporpamma IpeaycMaTpuBaeT BXOIHOMU YpOBEHB BIIaICHUS
aHIVIMACKUM/(paHIly3cKMM S3bIKOM 10  EBpomeiickoit mkane He HHUXe
B1(intermediate) — B2 (Upper-Intermediate).

| TpeboBanns K BCTYNUTEIbHOMY TECTHPOBAHHIO [0 HHOCTPAHHOMY
SI3bIKY B MaruCTPaTypy
Anenuiickuii A3vIK
Jlexcuueckuii mamepuan
3HaHME JIEKCHYEeCKOI'O MaTepHuajia IIpeiroiaracT aKTHBHOE, JByCTOPOHHEE
Baageaue 1200-1500 nexcuyeckMMHM e€OWHUIIAMH, a TakXke IpaBUIAMH
c0BOOOpa3oBaHus, T.€. 3HAHUE CJIOB, OOpa3OBaHHBIX OT W3BECTHBIX KOpHEH ¢
noMomibio aphuKcoB, HarpuMep: CyPPUKCOB UMEH CYIIECTBUTENBHBIX -eF, -ing, -
ment, -tion (-sion), -ness, -ity; WMeH TpWIaraTedbHBIX -less, ful -able, -y;
YUCIUTENbHBIX -feen, -ty -th Hapeumid —ly, TpepUKCOB TIJIArojiOB re, HMEH
MpWIaraTeabHBIX un-, dis.

I pammamuveckuti mamepuan.

Mopdgonozus. Nwms CYyILIECTBUTEIFHOE. VYnotpebnenue UMEH
CYLIECTBUTEIBHBIX BO MHOXXECTBEHHOM UYHCIIe, IIPHTSIKATSIILHOM TaJexe.
Aptuxns. Ciyyau ynoTpeOiieHUsT HeolpeaeIeHHOT0, ONPeAeSIEHHOTO H HYJIEBOTO
aprukieil. Mms npuiaratenpHoe. YNoTpeOsjeHWE HMEH TpuilarateibHbIX B
CPaBHUTEIBHOW U TMPEBOCXOJHOW CTEMeHsX, OOpa30BaHHBIX C ITOMOIIBIO
cypdukcoB ¥ BCIOMOraTelbHBIX CJIOB, a TakKXe WX HCKIIodYeHus. [maroi.
VYnorpebieHne Bcex BUOBPEMEHHBIX (OPM B IeHCTBUTENHHOM U CTpalaTeIbHOM

3ajiorax; IIEpPEBOJ HpHMOﬁ p€dn B KOCBCHHYIO, 3HAaHUC H IIPaBHIIbHOC



ynoTpeblieHHe TIIpaBWIa COIJIACOBAaHUS BpEeMeH; 3HAHWE U YMoTpebiieHue
MOJAJBHBIX IJIaroJIoB M ux 3ameHuteneil. Hapeuwme. Ynorpebnenne Hapeuwmid B
CPaBHUTEIBHON M IPEBOCXOJHOM CTEIEHU CPaBHEHMS C MOMOLIBIO CY(h(MOUKCOB U
BCIIOMOTaTeNbHBIX CJIOB. [Ipy uTeHMHM OXHOaeTcs y3HaBaHWE W IIOHHMAaHHE
NpEATIOKEHNH, COAEp)KallMX IJarojsl BO BCEX BpPEMEHHBIX  (opMmax
JCUCTBUTEIPHOTO M CTPaJaTeNIbHOTO 3aJI0Ta, pa3jiMyHble 3HAYEHMS MOIAIBHBIX
IJIaroJIOB M MX 3KBUBAICHTOB, IepYHIMH, MpUYacThe W WH(OWHUTHUB, a TaKKe
KOHCTPYKIIUH C HUMH.

Cunmaxcuc. YnorpebineHue mpoctoro (JIMYHOTO —  OE3IMYHOIO,
HEPaCIPOCTPAHEHHOTO —  PaclpOCTPAaHEHHOI0) TNPEAJIOKEHUS C MPOCTHIM
IJIaroJIbHBIM, COCTaBHBIM IJIarOJIGHBIM M MMEHHBIM CKa3yeMbIM. YIOTpebieHue
CIIOKHOTO JononHeHuss tuna I saw him cross/crossing the street. Ynorpebienue
TPEX BHUIOB YCIOBHBIX IPEIIONKEHHH M CMEUIAaHHOTO Tuma. YMoTpebieHne
CIIO)KHOCOYMHEHHBIX ¥ CIIOXKHOMOMYMHEHHBIX TMPEMIOXKEHUHA C pPasIudHBIMU
TUIAMH IPUJATOYHBIX mnpemnoxenuit. Oxumaercs y3HaBaHWE W IIOHUMAaHHE
CIIO)KHOCOYMHEHHBIX ¥  CIIO)KHOIIOAYMHEHHBIX COIO3HBIX W  OECCOM3HBIX
IPeJIOKEHNH, COAepIKalIuX IPOCThIE U COCTaBHBIE TJIarojbHbIE M HMMEHHBIE
CKa3zyeMble, pa3id4Hble THUITHI IHOJIEXANMX U BTOPOCTEHNEHHBIX WIEHOB, B TOM

YHKCJIC BBIPAXKEHHBIX HEJIMIYHBIMHA (bOpMaMI/I riaroja.

Dpanuy3ckuii A3b1K

Jlexcuueckuii mamepuan.

3HaHHWE JEKCUYECKOTO MaTepualia IMpearojiaraeT aKTHBHOE, JABYCTOPOHHEE
BnageHue 1200-1500 nexcuueckKMMHM e€OWHUIIAMH, a TakXe IPaBHIAMH
CJIOBOOOpa30oBaHus, T.e. 3HaHHE CJIOB, OOpPa30BaHHBIX OT HM3BECTHBIX KOpHEH ¢
nomo1eio aphukcoB: cyhPUKCOB UMEH CYIIECTBUTENBHEIX ~-ment, -eur(-euse), -te,
-ier (-iere), -isme, -tion, -esse; cypHHUKCOB MMeH MpHiIaraTelbHbIX —€UX (-euse), -
able; -al, nmpe-dpukcoB rmarona re-, cypdukco uucnutTensHbx -iéme. CioBa c
MIPUCTABKOM in-. [ pammamuueckuil mamepuai.

Mopdgonozus. Vimst cymecTBATeNbHOE. YIOTpeOIIeHAe HMEH CYIIECTBUTEIBHBIX BO

MHOXCCTBCHHOM YHUCIIC. ApTI/IKJ'IL. yl’IOTpe6JIeHI/Ie OIIPEACIICHHOIO u



HEOIIPEACIEHHOTO0 apTUKIIed B WX OCHOBHOM 3Ha4eHUH. YTOTpebjeHue
COKpaleHHo# ¢opMbl onpeneneHHoro apTukis (1°); cnutHeIX GopM apTHKIS du,
des, au, aux. YnotpeOlieHHe NapTUTHBHOTO apTUKJIA IPU CYIIECTBHUTEIBHBIX,
obo3HavalomuxX BemlecTBa W KauectBa (du pain, du courage). HauGonee
pacIpoCTpaHEHHbIE CIy4YaW YIOTpPeOJIEHUS HYJEBOTrO apTUKIA. YTOTpeOleHne
yKa3aTeNbHBIX U NPUTSHKATENbHBIX MPUIaraTelIbHbIX ¢ CYIIECTBUTENBHEIMH. VIMs
npuiaararenbHoe. Mecto mpuiaraTtelbHOTO IMPH CYHMIECTBHUTEIRHOM B KadeCTBE
OIIpeICTIEHNs], a TaKKe yNOoTpeOlIeHne XEHCKOro poja; YIOoTpeOeHHe CTereHen
cpaBHeHus. [ 1aron. YnorpebiaeHne BpeMeH U3bIBUTEIBHOTO HakJIoHeHus Présent,
Passé composé, Futur immédiat, Passé Immédiat, Imparfait, Passé Simple, Plus-
que-parfait, rmaronos I, II u III rpynn. YmorpeGienne BO3BpaTHBIX IIArojioB B
YTBEPIUTENLHON M OTpHLATENBbHOM (hopme. Ynorpebnenue Imperatif (2-e¢ mmio
€IMHCTBEHHOIO ¥ MHOXXECTBEHHOT'O YHCJIA U 1-€ JIUI[0 MHOXXECTBEHHOI'O HYHCIIA).
Mectoumenusi. YnorpebieHue NUYHBIX (MIPUIIATOJIBHBIX) MECTOMMEHHH B
GyHKIMM Tojyiexalero u gonoiHeHus (me, te, le, la, les, lui, nous, vous, leur);
ynoTpebiieHre CcaMOCTOSTeNIBHBIX MeCTOMMEHHit (moi, foi etc), ymorpeGiieHue
HEONPEAENCHHO-INYHOTO MecTorMeHus on, 6esnuunoro il (Il fait chaud, ilfaut, il
arrive), ynoTpebJieHHe OTHOCUTENBHBIX IPOCTBIX MECTOMMEHWH (qui, que, ou,
dont) u cnoxusix (lequel, laquelle, auxquelles etc.), ynorpebieHne MeCTOUMEHUI
en, y. Mectonmenus u gactuipl. OTHOCUTENEHBIE MECTOMMCEHHUS, HAIIpUMeEp: qui,
que, o, dont, quoi, lequel. Hapeume. YmorpeOneHue creneHedl CcpaBHEHHUS
Hapeunid. Oxupaercs y3HaBaHMe U mNoHuMaHue Passé simple (3-e muio
€OUHCTBEHHOTO ¥ MHOXECTBEHHOro uucia), Plus-que-parfait, Forme passive;
Conditionnel Présent, Conditionnel Passé, nemuunbix ¢opm riarona Gérondif,
Participe Présent.

Cunmaxcuc. YnotpebieHre MpOCTOro HPeUIOKESHHs C TIIaroJbHBIM ¥ UMEHHBIM
CKazyeMbIM. YIoTpebieHne riaroyioB efre B kadecTBe cBs3kd (Nous sommes dans
la cour). YmortpeGneHue BONPOCUTEIBHOTO MPEIIOKEHUST C est-ce que, ¢
BoIpocuTenbHbIME cinoBaMu (Ou va-t-i1?). Ymorpebiienue oTpunaTensHoOi GopMbl
MIPEeAJIOKEHUS C ne... pas, ne... rien, ne ..jamais, ne ... personne. YNoTpeOIeHUE

KOCBCHHOI'O BOIIpOCa. O)KI/I,HaeTCH Y3HaBaHHE€ HW TIOHHMAaHHUEC TIIpU YTCHHHU



VHOUHUTUBHBIA 00OpOT, BBIOCNUTENBHBIH OGOpOT c'est..qui, c'est..que u
OTrPaHWYMUTENBHEIA 000pOT 7€ ... que; CIOXHOIOTINHEHHEIE MPEIIOKEHUI, B TOM
4Hclie ¢ YCJIOBHBIM NpUAATOYHEIM (Si j'ai/j’ avais/ j' avais eu le, j’ irai/j’ irais/ je

serais alle au cinema).

BerynurensHoe TecTHMpOBaHWE B MAarucTparypy MpPOBOOUTCS B  BHIE

Iucomennozo mecma, KOTOPHI BKIIOYAET B ce0s 3aMaHN:

» UreHue U MOHIMaHWE TEKCTa. BEIOOP BEPHOTo OTBETA HA BOIPOCHI K TEKCTY.

> UreHHe TeKCTa U MOJICTAHOBKA MPOIYINEHHEIX PEJIOKEHHIA.

» Jlexcuueckoe 3ajaHue ¢ BEIOOPOM IPaBWILHOTO CIIOBA U3 IIPEIOKEHHBIX.

> UreHHe TeKcTa C LIENBIO ONPEENINTh, COOTBETCTBYIOT JIHM IIPUBEICHHBIE
HIDKE BBICKA3bIBaHUS €TI0 COACPIKAHMUIO.

» Jlexcuueckoe 3anaHue Ha 3HAHUE TEPMHUHOB.

> IlpoBepka 3HaHHil B 00JaCTH BIaJeHHs TPAMMATHUKOM.

Makcumanovrno eéozmoricrnoe konuuecmeo — 100 é6annoe.

OO6pa3sen 3x3aMeHANMOHHBIX 3aXaHHI 10 AHIJIMICKOMY SI3BIKY

Task Nel
Read the article and answer the questions below. For each question 1-5, mark
one letter (A, B, C or D) for the answer you choose.

From Satisfaction to Loyalty

Just how do you take your customers from satisfaction to loyalty? Those were the
questions Dr Jodi Simco and Dr Mark Royal of Hay Group, a human resources
consulting firm, answered at LOMA's recent Customer Service Conference. Simco
and Royal talked about the link they've found between business culture, employee
loyalty, customer loyalty and revenue growth.

'First, it's important to ask ourselves just what our definition of customer loyalty is,'
Simco said. 'And based on our research, we've found that it's when your customers
have a strong bond to you and come back to you time and time again. They view
you as the provider of choice. So they're not just looking for the lowest-cost
vendor. They're going to come back to your company and not only use your
current products and services, but maybe start using some new ones and
recommending them to others.'

Simco identified two factors that decide whether satisfied customers will become
loyal ones: the outcome that customers experience and the process by which they
receive it. "We've all bought cars, and the car might be the most wonderful car, so



the outcome was positive,' Simco said. 'But we might decide not to go back to the
car dealership because they were annoying to work with. In this case, the process
was negative.' People, in the form of employees, are part of that process, she
explained, and 'people are your key competitive advantage. It's your people who
developed those relationships with your customers, and you really need to focus on
them.'

Furthermore, when it comes to convincing people in your organisation of the
impact that customer loyalty can have on your bottom line, the business case for
building loyalty is quite simple. "None of us is surprised that loyal customers are
going to repurchase at two to four times the rate of just purely satisfied customers,'
she said. 'And they're going to enthusiastically recommend your company to
others. So they can serve as your best marketer. Loyal customers are also willing to
pay more for your services.'

Hay Group has identified a few primary factors about a company that can make the
difference between customer satisfaction and customer loyalty. 'The top

1. What produces customer loyalty, according to Simco in paragraph 2?
A The price of the product

B The quality of the product

C The relationship with the supplier

D The recommendation of friends

2. What, according to Simco in paragraph 3, is the key factor in making a company
better than its rivals?

A A superior product

B Good quality staff

C Good value for money

D Good procedures for dealing with customers

3. In paragraph 4, what is given as the main benefit of having loyal customers?
A It improves the company's image.

B It increases profits.

C It is easier than finding new ones.

D They will accept higher prices.

4. What, according to Hay Group, is the main factor which changes customer
satisfaction to customer loyalty?

A Your customer does not have problems doing business with you.

B Your customer gets what he asks for.

C Your customer has confidence in you.

D Your customer's own business becomes more profitable.

5. Why does Royal believe it is difficult for companies to be different from their
competitors?

A Their competitors can quickly imitate them.

B Their competitors are spread all over the world.

C Employees in different companies are equally hardworking.

D Most companies nowadays are customer-centred.



Task Ne2
Read the article. Choose the best sentence from the list below to fill each of the
gaps. For each gap 6-10, mark one letter (A to E).

A. ‘Aggressive’ male leaders are admired; female ones are disliked, especially by
other women.

B. They also tend to be concentrated in future-oriented sectors such as consumer
products and technology.

C. They look at what the job involves and think the price is too big to pay.

D. Those who haggled raised their starting offer by an average of $4,053 — almost
exactly the difference in men’s and women’s initial pay.

E. Women are more likely to separate their working life from their home life,
which makes it harder to go for a drink with the boss.

Why are so Few Women Running Big Companies?

The leaders of large public companies the world over are almost universally male.
In America, only seven Fortune 500 CEOs are female; in Britain, only one woman
runs a FTSE 100 company. An easier route for women to the top is to inherit.
Husbands and fathers are more likely to entrust the business to their widows or
daughters than the markets are, but those companies are generally smaller.

Why so few women? One answer is obvious: women are more likely than men to
care children. But to some extent it may be a question of time: women are now
reaching positions below CEO level in greater numbers than ever before, often
rising through sales, marketing or finance. (6)

However, women still face three big problems in climbing the corporate ladder,
says Herminia Ibarra of INSEAD. First, they fail to get the really stretching jobs.
One study found that companies are much more likely to ask men than women to
turn around a division in difficulties or to start a new one. Getting into line
management is important (and 90% of line managers at big American firms are
male), but it is not enough: women also need tough, broad assignments to win
experience and promotion.

Second, women lack networks, not because they are deliberately excluded, but
because people bond when they have much in common, and gender matters here.
In particular, women lack the sort of networks that combine work and social life,
which have proved hugely beneficial to men. (7)

Third, women find it more difficult than men to develop an image compatible with
leadership. There are fewer role models, and simply adopting a male style rarely
works. (8) . A study of business owners presented at this year’s meeting of the
Academy of Management found that 26% of male owners, but only 5% of female
ones, wanted to be thought of as an authority figure.

Sometimes women are their own worst enemies. A book by Linda Babcock and
Sara Laschever called Women Don’t Ask recently drew attention to their
negotiating style. Ms. Babcock noticed that male graduates with a master’s degree
from her university were paid starting salaries almost $4,000 above those of female
students. On closer investigation, she found that the vast majority of the women



had accepted the initial pay offer, but that 57% of the men (against only 7% of the
women) had asked for more. (9)

One senior headhunter says that boards frequently ask her to recruit women to top
jobs. ‘But when I get them there, the women say no. (10) .” Maybe women

have more sense than men.

Task Ne 3.
Read the article. Choose the best sentence from the list below to fill each of the
gaps. For each gap 11-15, mark one letter (A to E).

A. To put a good idea effectively and profitably into practice generally requires
managerial experience and authority.

B. Universities everywhere are largely state-financed.

C. They are hugely successful: there are far more of them, and far more students,
that ever before.

D. Certainly, there are aspects of the university that firms might envy.

E. For example, it gathers, under a single powerful brand, individuals contracted to
supply it with their intelligence.

What might the company of the future look like?

Lawrence Summers, president of Harvard University, suggests in the latest
Harvard Business Review that the American research university, eg. Harvard,
might be a model for the company of the future.

He does not mean that firms should set up their own ‘universities’ — although
plenty, from Motorola to McDonald’s, have done that. Instead, they should adopt
the research university’s fluid and decentralized approach to creativity and
hierarchy. “If you look at the organizations in the economy where the greatest
value is being added,” argues Mr Summers, “they are increasingly the
organizations that share the values and character of universities.”

(11) - . They are, to start with, extraordinarily durable institutions. Mr
Summers’ own Harvard, founded in 1636, is very young compared with the
University of Bologna, founded in 1088, or Paris and Oxford born less than a
century later.

(12) . Intherich world alone, 39m people are now taking a university course
of one sort or another. And they teach more subjects that ever before. Anyone
tempted to mock McDonald’s Hamburger University should look at the classes in
food technology and catering that plenty of modern universities now provide.

The successful university has other characteristics that firms increasingly aspire to.
(13) . Moreover, the deals struck by the most successful academics when they
transfer from one university (often European) to another (usually American) are
becoming more lucrative, with all sorts of perks regarded as normal.

But there is one big difference that Mr Summers does not mention. (14) .
Harvard’s students may pay for their teaching, but the university’s research, which
Mr. Summers urges firms to copy, is subsidized with public money.

Public support gives most universities a financial stability that companies do not
enjoy. Sure, companies succeed on the back of big ideas, but on the whole it is



their application that makes money. (15) . That is why clever 25-year-old
graduates rarely run durably successful companies, even if they are from Harvard.

Task Ne 4
Read the article and decide whether each of the following statements (16-20) is
true or false. Mark T for “true” and F for “false”.

16. Managers from different countries approach tasks in different ways.

17. Lots of companies worldwide are truly international.

18. American companies think that globalization means developing an
international culture.

19. If senior managers in a company are all from the same country, it’s difficult to
recruit people from other countries.

20. People can feel if they fit in a company or not.

Corporate Culture and National Characteristics

Steve Redwood, a London—based management consultant with Price Waterhouse,
tells of a client who had brought together a team from eight different countries to
work on a project. ‘The national stereotypes applied,” he says. ‘The people from
Switzerland and Germany were mainly interested in the way the project was
organized. The people from Spain took a much more intuitive approach. The
British had a high level of skepticism about whether the whole thing really
mattered. Language was not the issue. It was more basic than that.’

Behind this lies the most fundamental problem of all: the fact that outside a
handful of companies — Lowell Bryan, a senior partner with McKinsey in New
York puts it at between a dozen and 20 worldwide — even the biggest corporations
are dominated by the culture of the home country. ‘Outside that handful,” Mr
Bryan says, ‘companies are very German, or very British, or very American. One
big difference with American companies is they think globalization means
Americanising the world. Others don’t have that arrogance.’

If top management all come from the home country, that makes it much more
difficult to attract and keep a global pool of talent. ‘People know when they fit in
and when they don’t,” Mr Bryan says. ‘That’s true even of national companies:
there’s a tendency for people to have gone to the same school, or all have trained
as engineers. It’s even more true when it comes to where you grew up.’

Task Ne 5

Fill in the gaps (21 - 30) with the words below (a-l). There are two extra words
you do not need.
a. emerging

b. subject

c. apparently

d. concentrate

e. communicate
f. imply

g. success

h. statistics



i. globally

j. removed

k. imposed

1. specifically

Tobacco Companies Target Traditional Women

In the 1970s, tobacco companies successfully marketed smoking to women by
linking their ad campaigns to the (21)  women's liberation movement. Now,
they are (22) _ using similar tactics to entice women in traditional societies (23)
__to take up smoking, Women’s News reported August 19.

As smoking in the developed world declines, tobacco companies are starting to
(24) __on new markets in developing nations, especially in Asia. Female smoking
rates in these countries have been low historically, a fact that marketers want to
change with ads that (25) __ that smoking (26) equality, fitness, and trendiness.
In South Africa, for instance, one ad shows a blonde woman smoking, with the
message, "Do I look like I would cook you breakfast?"

As aresult, (27) _ show that female smoking is up in many Third World
nations, including Cambodia, Malaysia, and Bangladesh. "Cultural prohibitions
against tobacco use by women can be (28) by social change and aggressive
tobacco marketing," according to a recent World Health Organization report.

An American Cancer Society report said that tobacco firms are creating cigarette
brands (29)  for women and sponsoring events such as concerts, art shows, and
beauty pageants to appeal to girls. "It goes in waves around the world," said Dr.
Omar Shafey, one of the report's editors. "As women experience democratization,

they face these pressures intentionally (30) upon them by the tobacco
industry. In Lebanon, Egypt, and many [Persian] Gulf countries, women face these
pressures."

"To enter the man's world that's taboo is part of the attraction," he added. "As
waves of modernization spread, women seek to take up the bad habits of men."

Task Ne 6
Read the sentences below. For each sentence (31 — 40), mark one letter (A, B, C
or D).
31. I will fly to New York next week unless|I ............... a ticket.
A. will not buy
B. buy
C. do not buy
D. will buy
32.1knowlI ................ But I did not feel like doing that.
A. must have helped her
B. could have helped her
C. should help her
D. ought have helped her
33. Only a few people were at my lecture last Friday. If only the students ....
earlier.
A. had informed
B. was informed



C. had been informed
D. would have been informed
34. When I was aboy I wasusedto ...........ccevvvvnnnnnnn. :
A. telling not to tease animals
B. tell not to tease animals
C. being told not to tease animals
D. be told not to tease animals
35. He has written four novels since he ................... in America.
A. has arrived
B. have arrived
C. had arrived
D. arrived
36. If I had worked hard when I was young I ..................... rich now.
A. would have been
B. am
C. will not be
D. would be
37. The dinner ...................... at the moment.
A. is being prepared
B. is prepared
C. is preparing
D. preparing
38. By the time he is twenty-five he .............. all the money his mother left him.
A. spends
B. spending
C. has spent
D. will have spent
39. There’s somebody behind us. I think we .................
A. are followed
B. are being followed
C. have been followed
D. were followed
LT o senmms s a meal last night because we went out and the food was
uneaten.
A. needn’t have cooked
B. didn’t have to cook
C. mustn’t cook
D. didn’t need to cook

O6pa3en 3x3aMeHANMOHHBIX 32JaHUH M0 PPAHIY3CKOMY SI3BIKY
3aoanue 1. PackpoiiTe CKOOKH, 3alOJHUB TMPOMYCKH HYXHBIMH TJIaroJbHBIMH

dbopmamu:

Quel temps ?

Je viens de rentrer de France. I’y (travailler) . . . ........ au consulat a Paris
pendant cinq ans. Ma journée de travail (commencer)............ toujours a huit



heures du matin. Je (recevoir).......... beaucoup de visiteurs, (répondre) . . . ..

..... a un tas de lettres. De midi a deux heures j’(avoir) . . . . . une pause-
déjeuner. Parfois j’(aller) . ... ... a I’aéroport accueillir une délégation qui (venir)
....... de Moscou. Ma journée de travail (finir). ... .. tard.

3adanue 2. Bpibeputre IpaBWIGHBIH OTBET U OOBEOUTE  KPYIKKOM
COOTBETCTBYIOIIYIO OYKBY:

Lo J€ wernis ai parlé. Je ...... ai invités chez moi.

A les —leur B leur — les C lui —les D leur —la
2. Nous avons tout ...... il nous faut pour commencer notre cours.

A ce qui B ce qu’ C ceux qui D celle qui

3aodanue 3. Tlpountaiite TeKCT U BEIOepUTE HamboJee MOAXOMANIMIA BApHaHT U3
IIPEJIOKEHHBIX IS KaXI0T0 IMPOIyCcKa:
Jules, le garcon de bureau (0) ..... sur un roman d’amour (1) ........

Il entendit claquer la porte de I’ascenseur. Des pas lourds retentirent dansle
corridor. C’était sirement quelqu’un qui ne (2) ...... la maison et qui voulait se
renseigner. Jules sortit de sa cabine. Il vitun (3) ...... personage (4) ...... dans une
cape verte.

- Je voudrais parler &8 M. José robin.

- Je vais voir s’il est encore 1a. Qui dois —je (5) ......

- Gaston Simoni.

Jules inclina la téte (6) ...... Il fit enfrer le visiteur dans sa cabine en le (7) ...... de
d’asseoir. )

Gaston Simoni demeura seul (8) ...... quelques instants.

0 A sommeillait B dormait C réfléchissait D s’ennuyait

1 A puisque B lorsque C parce que D jusque

2 A savait B connaissait C s’orientait D état un habitué
3 A étranger B étrange C étrangement D étrangeté

4 A vétu B habillé C portant D enveloppé

5 A inviter B annoncer C déclarer D présenter

6 A étonnamment B chaleureusement C poliment D aimablement

7 A priant B proposant C demandant D laissant

8 A accompagna B conduisit C amena D emmena

3aoanue 4. IlpodnTaiiTe TeKCT M IUII BOIPOCOB BBIOEPUTE OTBET, KOTOPHIH
COOTBETCTBYET CONEPHKAHUIO TEKCTA.

Une rencontre de deux anciens amis

Venu a Paris, Jean-Christophe décida de faire les premiéres démarches. Il
neconnaissait que deux personnes dans cette ville. L'un d'eux était son ancien ami
Otto Diener qui était actuellement associé a un oncle, marchand de draps a Paris.
Christophe avait été trés intime avec Diener, dans son enfance. Puis Diener avait
quitté I'Allemagne et s'était installé & Paris.



Christophe sortit de bonne heure. Aprés avoir longtemps erré dans Paris, il
arriva au magasin qu'il cherchait. En entrant, il crut voir Diener, au milieu
d'employés, au fond de la boutique. Mais il était un peu myope et n'avait pas
confiance dans ses yeux. Il y eut des chuchotements parmi les gens du fond. Puis,
un homme se détacha du groupe et dit en allemand : "Monsieur Diener est sorti. Il
ne rentrera peut-étre pas avant trois heures." "Oh ! Cela ne fait rien, répondit
Christophe avec calme. Je n'ai rien a faire. Je peux attendre toute la journée."
L'homme le regarda avec stupéfaction, croyant qu'il plaisantait. Mais Christophe
s'assit tranquillement dans un coin. Quelques minutes aprés, Diener parut de la
porte du bureau. Il tenait son chapeau et son parapluie. Il vint a Christophe d'un air
dégagé. Celui-ci se leva rapidement de sa chaise, saisit les mains de Diener, et
s'exclama, avec une cordialité bruyante qui fit rougir Diener. Ce-dernier
bredouilla : "Nous serons mieux dans mon cabinet pour causer." Mais, dans le
cabinet, Diener ne s'empressait pas de lui offrir une chaise. Il restait debout,
expliquant, avec une lourde maladresse : "On croyait que j'étais sorti. Mais il faut
que je sorte. J'ai un rendez-vous urgent."

Christophe comprit que I'employé lui avait menti tout a I'heure et que le
mensonge était convenu avec Diener, pour le mettre a la porte. Il dit séchement:
— Tu sais pourquoi je suis ici ? J'ai d fuir. Je n'ai rien. 11 faut que je vive.

— C'est facheux, fit Diener. La vie est difficile ici. Tout est cher.

— Je ne te demande pas d'argent, dit Christophe avec mépris. Tu connais
beaucoup de monde dans la colonie allemande. Eh bien, parle de moi. Ils doivent
avoir des enfants. Je donnerai des legons de piano.

Diener prit un air embarrassé.

— C'est que... c'est difficile, vois-tu; a cause de ta situation. Cette affaire, ton
proces... Si on l'apprenait. Cela peut me causer beaucoup d'ennuis.

I1 vit le visage de Christophe se décomposer de colére, et se hata d'ajouter:

— C'est a cause de mon oncle... Tu sais, la maison est a lui... Veux-tu

cinquante francs ?

Christophe devint cramoisi. Il marcha vers Diener d'une telle fagon que

celui-ci recula en toute héte jusqu'a la porte. Christophe s'approcha de lui:

— Cochon ! dit-il. Il le repoussa du chemin et sortit.

1. Christophe avait-il beaucoup de connaissances a Paris ?
a) Il connaissait toute la colonie allemande.
b) Il connaissait seulement son oncle.
¢) Il ne connaissait personne a Paris.
d) Il connaissait seulement quelques personnes.
2. Pourquoi Christophe est-il arrivé a Paris ?
a) Il voulait voir les curiosités de Paris.
b) Il y était associé a un oncle.
c) Il avait été obligé de quitter son pays.
d) 1 y travaillait comme marchand de draps.
3. Pourquoi I'employé a-t-il dit & Christophe que Diener n'était pas 1a ?
a) Parce qu'il pensait que Diener était parti.
b) Parce que Diener voulait que I'employé le dise & Christophe.



c) Parce que Diener avait un rendez-vous urgent dans son bureau.
d) Parce que Diener lui avait dit qu'il ne rentrerait pas avant trois heures.

3aoanue 5. IlpounTtaiite npennoxenus. Beibepute ovH U3 NpeaIOKEeHHBIX
BapHaHTOB, YTOOBI 3aIIOJHUTH IIPOITYCK.
L En été,j’irai _ Mexique.
. au
a
en
___ aigle est le roi des oiseaux.
L,
Un
Des
3. Beaucoup _ étudiants travaillent en méme temps qu’ils font leurs
¢tudes.

owp oWy

de
des
.d
4. Il est un trés bon spécialiste, quand il y a _ probléme, tout le

monde demande son aide.
. un
18
la

Il ne peut pas se rappeler les (détail) de 1’accident.
. détailles "
détaux
détails

L’opposition (iraquien) continue la lutte.
. iraquienne
iraquiéne
iraquien

Ma sceur est une (gentil) fille un peu agagante.
. gentile
gentil
gentille

Elle est trés (généreux) et souvent attentive a la douleur des autres.
. généreuse
généreuxe
généreux

Une Mercedes neuve est (cher) (une vieille Renault).
. Une Mercedes neuve est la plus chére qu’une vieille Renault.
Une Mercedes neuve est plus chére qu’une vieille Renault.
Une Mercedes neuve chére qu’une vieille Renault.

10.  La cuisine frangaise (bon) (la cuisine danoise).

A. La cuisine francgaise est'la plus bonne que la cuisine danoise.
B. La cuisine frangaise est plus bonne que la cuisine danoise.

oWy
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C. La cuisine frangaise est meilleure que la cuisine danoise.

Pexomenayemast auTepaTypa.
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