






CENTRO DI RICERCHE IN BIOCLIMATOLOGIA MEDICA, MEDICINA TERMALE, 
COMPLEMENTARE E SCIENZE DEL BENESSERE 



/   FEMTEC LEADING MEMBERS                           / FEMTEC ASSOCIATED 
MEMBERS 



 Founded in 1937 (Budapest) 
 Main Aims: 
 -Explain the contents of the World of the Spa 

(medical)and promote them in an international 
context 

 -Exchange studies,researches and experiences in the 
area of Hydrotherapy and climatotherapy 

 -35 Official Members from different Countries 
 (from Morocco to China) 
 -NGO in Official Relations with WHO since 1992 
 WWW.FEMTECONLINE.ORG 



 1. European thermal tradition: innovate and implement the 
therapeutic and complementary treatments of integrated 
Thermal Medicine for proper applications 

 
 2. Complementary Medicine: Develop the themes of 

complementary Medicine capable to promote the 
development of Medicine as a whole, through the recovery of 
its human and holistic principles 

 
 3. Well-being sciences: train and provide practical updates to 

specialists with reference to the therapeutic role of the 
Thermae, as well as to the articulated wellness activities 
(physical exercise, nutrition, methods to promote proper 
lifestyles) 

 
 4. Technology, management, and quality control: provide 

updates and advanced competences, also with practical 
workshops for specialists in the different sectors 



 

 

 Training for specialistis 

 Stages in different Countries for students RMAT  

 DOUBLE DEGREE WITH UNIVERSITY OF MILAN 

 CASA ARTUSI 

 Stages and workshops in Russia and different 
Countries ( Economy of Tourism,Health Tourism etc) 

 

 

 



 

 Postgraduate learning Courses for specialists  

 Workshops and practical stages  in Russia and 
different Countries 

 Active plan of marketing in Russia  

 Collaboration in sinergy with the net of the Centers of 
FEMTEC ( Italy,Tunisia,China) 

 Collaboration with the activities of CASA ARTUSI 

 Integration in the activities of FEMTEC 
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 Джанни Гурнари 
  Умберто Солимене 
 Перевод с итальянского Наталья Чаурская 
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Thermae & Spas, widely distributed throughout 
all the world, represent one of the most deeply 

rooted components in the living cultural heritage 
of Europe. As well as an important opportunity for 

therapy, they are also a significant social 
phenomena. 

The scene of spa-going in the past few years has 
undergone many changes. We have gone from a 

medical and health service presented to a certain 
target in a situation of a single market to a service 
that is not only medical and to a client in a highly 

competitive market.  



 
 
 
 
 
 
 
 
DEFINITION OF A GLOBAL FRAMEWORK FOR 
HYDROTHERAPY 



 



The sea, ever since ancient times, has been the source of life, 

health, beauty. Venus was born here. And Hippocrates, the father 

of medicine, considered these waters relief for every ailment. 

“The sea cures men’s ills” 

Euripedes 480 B.C. 

Nora (near Cagliari) 

 I sec. BC -  V sec. AC 









SALSOMAGGIORE TERME, Italy 













Location of thermal waters in Europe 
 

Hungary 

Thermal water in Europe 



Héviz Lake  





The sanatorium system of Russia is regional and is presented by resorts 
Krasnodar, Stavropol Territory, Republic Bashkortostan, the Caucasian mineral 
waters, a resort zone of Northwest, Urals Mountains, Siberia, the Far East and 

Kamchatka. 

Санаторно-курортная система России является региональной и 
представлена курортами Краснодарского, Ставропольского края, 

Республики Башкортостан, Кавказских минеральных вод, курортной 
зоной Северо-Запада, Урала, Сибири, Дальнего Востока и Камчатки. 





Hot Spring SPA Boom in  
C H I N A 











 
 
 
 
 
 
 
 
DEFINITION OF A GLOBAL FRAMEWORK FOR 
HYDROTHERAPY 







 





ONE OF THE GREATEST CHALLENGES FOR 
  

HEALTH & WELLNESS TOURISM 
 

IS ALSO AN OPPORTUNITY. 

1 - INTRODUCTION 















 From 2007-2013, spa locations grew 47%: from 71,762 
to 105,591 

 Regional Spa Industry Leaders & Growth 2007-2013 
Europe:  $29.8 billion (+62%)  
Asia-Pacific: $18.8 billion (+65%) 
North America: $18.3 billion (+35%) 
Latin America/Caribbean: $4.7 billion (+86%) 
Middle East/North Africa: $1.7 billion  (+134%) 
Sub-Saharan Africa: $800 million (+186%) 

 



 Wellness Tourism: Near Half-Trillion-Dollar 
Market – Up 12.5% from Last Year 
SRI’s 2013 report “The Global Wellness Tourism 
Economy” put the wellness-focused travel segment 
firmly on the map, finding that wellness travel is 
growing nearly 50% faster than the global tourism 
overall. For 2014, key numbers are updated:  

 As a $494 billion industry, wellness tourism represents 
more than one in seven (14.6%) of all travel dollars 
spent worldwide 

 



 Moreover, “being well” does not always mean 
“feeling well” (Scarcella 2010). Hence the 
inability of traditional indicators to describe, 
alone, the health status of a population, as well 
as of an individual. 

 The concept of wellbeing is then expanded from 
a solely subjective vision to the dimension of 
the social space, resulting from a process of 
interaction and mutual influence between 
individual and community wellbeing (Pizzi, 
Provasi,Solimene 2010). 
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HOW TO WORK? 

SINERGY!(TEAM) 


